


TopTop--Notch ProgrammingNotch Programming

Jorge Ramos
ESPN Deportes’ premier anchor for soccer coverage, Jorge is synonymous with soccer 
for millions of fans.

Hernán Pereyra
The veteran broadcast executive and soccer expert leads the way as executive producer 
of ESPN Deportes Radio.

Armando Talavera
A legend among Spanish-language broadcasters, Armando has covered every World 
Series since 1975 and every Super Bowl since 1988.

Plus SportsCenter
Latino sports fans won’t miss a beat with breaking sports news and 

scoring updates at the top of the hour and every 20 minutes.



No matter the continent, ESPN Deportes 1510 has the biggest soccer 
matches from all over the world!

TopTop--Notch Soccer EventsNotch Soccer Events

Copa America is the oldest National Soccer Team competition in the world and is the most important soccer/sports 
event in the Americas

CONCACAF Men’s qualifying features North America and Central America’s best competing for births in World Cup 
soccer.

UEFA is the Union of European Football Association and home to the world’s teams of largest wealth and influence. 
Euro 2008 was UEFA’s championship, and was held in Austria-Switzerland.

CONMEBOL or the Confederation of South American Football Confederation is the governing body for most of South 
America and its teams have won nine of the eighteen World Cups

Superliga is a competition featuring the top North American teams from Canada, United States, and Mexico.

Hispanic Men Non-Hispanic Men

Any Soccer Interest 154 88

Soccer Enthusiast 303 56

CONCACAF



Sponsorships
SPORTSCENTER UPDATESSPORTSCENTER UPDATES
ESPN DEPORTES 1510 SPORTSCENTER UPDATES keep Wisconsin fans informed throughout the day with local 
updates of their favorite Wisconsin teams. Scores, news, information and highlights are reported at the top of 
each and every hour throughout the day.

KNOCKOUT NOTICIASKNOCKOUT NOTICIAS
"Knockout Noticias" which in English means "Knockout News" is a locally produced segment, entirely in Spanish 
which focuses on the world of boxing primarily, but also may cover the increasingly popular sport of Mixed Martial 
Arts ("MMA"). "Knockout Noticias" is taped once a week and airs throughout the broadcast day from Tuesday 
through Saturday of each week. The segment is approximately one minute in duration. "Knockout Noticias" will 
provide timely boxing and MMA news and results to Milwaukee Spanish-speaking fight fans.

MILWAUKEE BREWERSMILWAUKEE BREWERS
Whether it is the starting line-up, a pitching change, or the "interview with the enemy", ESPN Deportes 1510 gives 
you the opportunity to be a part of our exclusive Spanish language broadcast of the Milwaukee Brewers.

ONON--AIR GIVEAWAYSAIR GIVEAWAYS
Everyday on ESPN Deportes we will be doing live giveaways of t-shirts, tickets, etc. These 
giveaways are sponsorable and are a great way to highlight your company in our 
programming.



TAP INTO A HIGHLY COVETED AUDIENCE IN TAP INTO A HIGHLY COVETED AUDIENCE IN 
THE MILWAUKEE AREA!THE MILWAUKEE AREA!

Hispanic Buying PowerHispanic Buying Power
Fueled by immigration and population 
growth, Hispanic buying power will reach 
$1.2 Trillion by 2011.
Advertisers spent more than $3.3 Billion to 
market products to Hispanics in 2005.
This growth is not lost on major companies 
in the Wisconsin market. Spending power of 
residents within a 3 mile radius on 
Milwaukee’s south side is estimated at 
$675.1 million annually on retail purchase 
alone.*
Residents within the 53204 zip code on 
Milwaukee’s south side spend approximately 
$91 million each year.

Wisconsin Population GrowthWisconsin Population Growth
Wisconsin’s Hispanic population more 
than doubled from 93,232 in 1990 to 
192,921 persons in 2000.
The growth of the Hispanic population 
was especially rapid between 1990 and 
2000 in Southeastern Wisconsin, where 
nearly 80% of Wisconsin’s Hispanics 
reside.
Hispanics now make up over 16 percent 
of Milwaukee’s population.

“With the Hispanic buying power increasing annually, retailers are beginning to acknowledge Milwaukee's densely 
populated, Hispanic neighborhoods that were once written off by national firms as too poor,” said John Pawasarat, director 

of UW-Milwaukee's Employment and Training Institute. "I think people are getting it -- finally," Pawasarat said. "We're 
talking about millions of dollars of purchasing power, but retailers were misled for a long time by marketers."



* Scarborough Qualitative Profile * Milwaukee-Racine 2008

A Student

Full-Time (35+ Hrs)
Part-Time (<35 Hrs)
Not Employed

Homemaker
Retired

Disabled
Temporarily Laid -Off

62.4%
13.0%

7.6%

3.9%
5.3%

2.6%
3.3%

Management/Business/Financial Ops.

Service

Professional/Related Occupations

Sales/Office

Construction/Extraction/Maintenance
Production/Transportation/Matl Mvng

White Collar

Blue Collar

6.0%

22.4%

4.3%

13.0%

15.5%
14.2%

23.3%
52.5%

Two

No
One

Three or More

Own
Rent
Other – Do Not Rent or Own

33.7%
24.3%

29.9%
12.1%

54.3%
40.9%
4.8%



Format: Spanish-Language Sports Programming
Target: Hispanic Men 18-49
Hours: Sunrise to Sunset

TAP INTO A HIGHLY COVETED AUDIENCE IN TAP INTO A HIGHLY COVETED AUDIENCE IN 
THE MILWAUKEE AREA!THE MILWAUKEE AREA!

Milwaukee Hispanic Sports Fans Are Passionate, Active and Tuned In to Radio!

A Rapidly Growing Market
Over 15.3 million Hispanic men in the U.S.*
Population has doubled to over 16% of Milwaukee in the 
last ten years

Passionate About Sports
Nearly 90% of all U.S. Hispanics are sports fans.**
Hispanics are particularly avid fans of soccer, boxing, 
Major League Baseball, the NBA, and pro wrestling.
Hispanics over-index in sports participation, particularly 
soccer and baseball.***

Heavy Users of Radio
95% of Hispanic men listen to radio in an average week.+
Hispanic men listen over 3 hours more in an average 
week than the population of greater Milwaukee.+

Source: *Synovate, 2006 U.S. Diversity Markets Report
**ESPN Sports Poll, September 2005
***Simmons National Consumer Study, Fall 2005
+Arbitron RADAR® 88, March 2006, Radio Usage Report,
Mon-Sun, 6a-12mid, weekly reach and time spent listening



MILWAUKEE METRO HISPANIC POPULATION=RAPID GROWTHMILWAUKEE METRO HISPANIC POPULATION=RAPID GROWTH

Source: U.S. Census 2008/Journal Sentinel

+56% Increase+56% Increase

+35%+35%12,85712,857WaukeshaWaukesha

+45%+45%1,5561,556OzaukeeOzaukee

+56%+56%2,3922,392WashingtonWashington

+29%+29%19,29719,297RacineRacine

+34%+34%110,057110,057MilwaukeeMilwaukee

+35% Increase+35% Increase

+45% Increase+45% Increase

+29% Increase+29% Increase
+34% Increase+34% Increase


